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CUSTOMER EXPERIENCE TECHNIART

IDENTIFY OFFER

* Select promotion dates

Win at home with an Energy Champion Pack! * Determine product mix for the offer and pricing strategy

Purchase a 14 piece pack for only $ P * Determine incentive levels, shipping cost, and taxes

DEVELOP APPROACH

* Pick from one of the following standard promotion types:

rationaigri | * Customer has a choice of one product or bundle with limited
permutations (e.g. bathroom pack in warm white or daylight)

SPECIAL PRICING & FREE SHIPPING °* Customer has the choice between two products or bundles with

FOR NATIONAL GRID RESIDENTIAL CUSTOMERS IN MASSACHUSETTS

2 code limited permutations (e.g. either a dehumidifier or room air cleaner)

* Customer has the choice of a handful (ho more than four) products
(e.g. smart t-stat, APS, etc.)

* Determine add-ons: customer can choose to add onto their order a
product or two (e.g. 4-pack A19 60w LEDs)
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DEFINE ELIGIBILITY & SHIPPING TERMS 2

$25 Value $39 Value
. e ep eye c ey Kit Includes Showerhead Kit Includes “Smart™ Power
* Define customer eligibility process (5-digit zip code and CFL Bulb. Strip & 2 LED Bulbs

recommended)

Start here. Confirm your eligibility and

$ & Enter Zip Codo BUY NOW
enter your zip code to purchase akit.

* Define order and shipping restrictions and timeline

OUTLINE OFFICIAL RULES

Program Details
o Determine per customer pu rchase ||m|t (|e 2 per household) For a limited-time, Hawaii Energy is offering energy-saving kits to residential electric utility customers in Hawali,

Honolulu and Maul counties. You can choose from a free home energy kit, upgrade and purchase the $10 home
energy kit, or get BOTH!

* Determine maximum promotion sales limit (i.e. 5,000 products)

The energy-saving products in these kits will not only help you reduce your home's energy usage right away, but you
could save up to 51860 annually on your electric bill just by installing and using the items in the kits! For more

° Identify “sold out” approach (i.e. how to message to your Information, download our FAQs.

Limit one (1) FREE home energy kit and one (1) $10 home energy kit per residential address. Kits available while

Cu StO me FS) supplies last and are available on a first-come, first-served basis. By checking the box above, you are confirming that
you are a residential electnic utility customer in Hawaii, Honolulu and Maui counties.
o Select Customer type (gas’ electric’ gas & electric’ etC.) All orders will be verifed by Hawaii Energy before being shipped. Please allow four to six weeks for delivery.

For assistance with signing up for a kit online, please contact a Hawaii Energy representative at 537-5577 or
. oy toll-free at (877) 231-8222,. Monday - Friday between the hours of 7:30 am. - 4:30 pm.
°* Provide approved utility legal language for programs/purchases

We reserve the right to cancel any order that does not fall within Hawaii Energy’s Terms and Conditions,

* Provide official rules (refer to sample Terms & Conditions)
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Jason Parauka

Thank you for your order from SnoPUD Marketplace. Once your package ships we will
send an email with a link to track your order. If you have questions about your order.,

you can email us at support@example.com or call us at 860-693-2450. Our hours are M -
Feam - 2pm EDT.

Your Order #000000006

Placed on Oct 21, 2019, 1:51:49 PM

Billing Info Shipping Info

Jason Parauka Jason Parauka

PO Box 500 PO Box 500

Collinsville, Connecticut, 06022 Collinsville, Connecticut, 06022

United States United States

Payment Method Shipping Method

PayPal Express Checkout Flat Rate - Fixed

Payer jason@techniart.com
Email

Items Qty Price

40w equivalent E12 Candle Warm White 25,000-hour Dimmable 1 $2.00
Light Bulb

SKU: 40w-E12

Subtotal $2.00
Shipping & Handling $7.00
Grand Total $9.00

Thank you. SnoPUD Marketplace!
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DEFINE ORDER INFORMATION

* Define customer information fields needed for data collection/reporting

°* Provide communication opt-ins/opt-outs if needed

SHIPPING VERIFICATION

* Provide approved customer or zip code list for shipping verification process

* Agree upon shipping cadence (15 days from date of order recommended)

CUSTOMER RECEIPT CONTENT

* After customer places order, receipt is emailed

* See example file for template; provide amended version if needed. We suggest
including a program URL or utility program information

* Note: we suggest no logos or images due to spam filters
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DETERMINE URLS
* |dentify promotion URL

TECHNIART

* Select redirect URL for purchase completion and for “sold out” or expiration
notification (i.e. general savings page, Marketplace, etc.)

* Recommend using multiple URLs or placing tracking pixels for channel analysis

SCHEDULE EMAIL MARKETING CAMPAIGN

* For highest conversion rate distribute offer to customer email list (if applicable)
* Email graphic should focus on offer price/discount and products
* Email subject line should highlight products and price

* Consider two sends: one within a day of the promotion’s launch and the other as the
“last chance” opportunity

UTILIZE OTHER SUCCESSFUL TACTICS

°*  Promote via digital channels, e.g. website button or content, blogs, social media, paid
search

* Usedirect mail or bill stuffers to broaden reach

* Consider partnership marketing with other program vendors and touchpoints
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CREATIVE ASSETS

mass save

$189.96

Shining a light on
Massachusetts Fallen Heroes.

$5 from every energy-saving kit sold directly supports local Veterans
and Gold Star Families in our state.

L;io-.
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Energy-saving kit includes: L$
e # SIx 6OW A19 LEDs U\!u,! U w
N iy oy % Four 100W A19 LEDs
& Two Felt smart LEDs
« One LED desk lamp
&« One ther 2 advanced power strlp

WE ARE MASS SAVE®

ﬂ EVERSSURCE nationalgrid O Unitil

adSS Save
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PROVIDE BRANDING MATERIALS

* Provide brand guidelines, logo assets (.eps, .ai, .jpg), and any additional assets: video
content, images (if needed) for us to build the site

TechniArt can provide creative and design services upon request

DESIGN PROMOTIONAL GRAPHICS

* Two sets of graphics are needed:

1. Heroimage; this image prominently displays the product mix, promotional price,
branding, and a strong CTA to “buy now” before they miss out

2. Thank you image; this image thanks customers for participating and grants
attribution for the program

* These graphics should be sized no more than 1200 pixels wide

* Asecondimagesized to a4:3ratiois required for each graphic for mobile reactive
scaling

DEVELOP CROSS-PROMOTIONAL MATERIALS (OPTIONAL)

* Develop (or provide) inserts to highlight other offers and programs, e.g. appliance
recycling, home energy assessment programs, etc.

°* Wewill insert into the packs during fulfillment
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SITE REVIEW AND SIGN-OFF

°* Receive site within 2-5 days of promotion launch for review

* Review all site components, e.g. site copy and graphics, cart, confirmation
page, email receipt, etc. to ensure all the information is accurate

COMPLETE PRE-LAUNCH CHECKLIST
°* Complete an updated MOU for the promotion

°*  Provide mandatory promotion info and assets

* QOperations: shipping info, order limits, max quantity product available,
customer data collection requirements

* Legal:terms & conditions, approved language for purchases
* Branding: graphics, guidelines, logos, attribution copy, URL redirects
* |dentify when marketing will occur during the promotion
* Send creative for sticker and insert to us for print (if applicable)
* Send collateral to us for inclusion during fulfillment (if applicable)
* Conduct thorough site review and quality assurance

* Approve promotion site via email
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CUSTOMER SERVICE

*  Wewill answer customer questions and inquiries throughout the promotion during our normal
business hours (2 a.m.to 5 p.m. EST Monday thru Friday)

°*  Ourteam will update you on any irregular requests, complaints, and conversations if they occur

TRACKING

* We will send updates to you at your discretion for you to track program performance during the
promotion’s execution

* |fwearein situation where we could sell out, we will increase our monitoring of the page and flag
any adjustments in marketing approach you may want to take

FULFILLMENT

* Wereview customer purchases for over-the-limit orders, duplicate addresses, and other eligibility
violations, communicate with you on how to address our findings, and then finalize for fulfillment

* [fwereceive timely responses and approval, we can fulfill orders within 7 to 14 business days

FINAL REPORT & INVOICE

* After fulfillment we will send you the complete customer order list securely and submit an invoice
for incentive processing so you can claim savings as soon as possible
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TIMELINE T

ONE MONTH PRIOR TEN DAYS PRIOR LAUNCH!
TO LAUNCH 1O LAUNCH * INITIATE MARKETING PLAN
. - PROVIDE STICKER AND INSERT
DEFINE CUSTOMER EXPERIENCE, CREATIVE FOR PRINT (IF APPLICABLE) ~ * BACKEND SUPPORTKICKS IN

PROMOTION DETAILS, AND CART

REQUIREMENTS THREE DAYS PRIOR
* FINALIZE MARKETING APPROACH TO LAUNCH

* BEGINDEVELOPING CREATIVE ASSETS e PROVIDE CREATIVE ASSETS
° COMPLETE LAUNCH PREPARATIONS
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